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Video Killed the (Lame Cable Fishing Show) Star

Written by Will Rice
You don’t need to be a marketing genius or retail guru to connect the dots between the buzz generated by the digital flyfishing video boom and the propensity that this form of media has to impact our sport.
For many other outdoor and action sports like skiing, snowboarding, and surfing, the
digital train has long ago left the station.  It would appear that the flyfishing industry
has just recently purchased a ticket to ride, but momentum is building. Now it’s just a
matter of making the decision to hop on board or simply get out of the way.
Where this train is going and how it impacts the niches of the flyfishing market is
very much in the hands of the entire industry—shop owners, equipment and gear
manufacturers, outfitters, lodge owners and booking agents—as well as the video
producers themselves.  After all, this whole phenomenon is being pushed along by
a rapidly expanding group of young and creative independent filmmakers who
have decided to break away from the ho-hum and stale Saturday morning format,
instead venturing into (literally) uncharted territory.
Put simply, digital video is a media form with the potential to change the landscape
of the flyfishing industry. Visually demonstrating a sport vs. describing it in writing
has a proven historical track record of success.  As a case in point, look to skiing, a
sport whose parallels with fishing extends right down to the fact that many people
are immersed in both. Many agree that the single most enriching element in the
history of the American skiing industry has been the collection of Warren Miller
ski films. Can video do the same for flyfishing? Stay tuned.
“There is no question that video is going to be the next shot in the arm for the fishing industry,” said John Dietsch, founder and CEO of Hook.tv, an Internet website with a very similar
user interface as the wildly popular YouTube.com. Dietsch perhaps is best known as the
director behind the flyfishing shots in the film A River Runs Through It.  He describes his new venture as an Internet engine that provides the web infrastructure for angler, retailers, and manufactures to deliver content to the masses.  “People always ask me when I’m going
to work on another movie like A River Runs Through It?’ Hook.tv is my answer to that question.”
On Hook.tv, users can upload, download and search digital content that is specific to flyfishing.  Content can be accessed from a PC, and even a wireless phone or hand-held device. “This month, we’re projecting 250,000- 500,000 individual page views. In a year, our goal is to have 1.5 million.” The content creation revolution has begun.  How you participate is up to you.  From a technology standpoint, the barriers to entry are coming down.  It doesn’t cost much to invest in a
quality digital video or high-defini- tion camera.  Software programs like iMovie make the editing process easier than you might expect.  From a consumer perspective, sites like YouTube.com make finding specific places, species, and even people fast and efficient.  Even as you read this
article, filmmakers are developing new content to capture the excitement and spirit of flyfishing.
All of these factors are leading up to an explosion in new content by new filmmakers who are going to present flyfishing to new audiences—those fresh faces who next will appear at
the door of a fly shop. The digital train has left the station.  It will be
up to the industry as a whole to decide whether it wants to get on
board ... but, for now, you can make your own reservation. at
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